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Sustainable Cleveland 2019 

Cleveland:  

A City that Endures and Thrives 

 

Sustainable Cleveland 2019 is a 10-year 
initiative that engages everyone to work 
together to design and develop a 
thriving and resilient Cleveland region 
that leverages its wealth of assets to 
build economic, social and 
environmental well-being for all.  



Celebration Years 





Cathi Lehn, Ph.D. 
Sustainable Cleveland Coordinator 

City of Cleveland 
Mayor’s Office of Sustainability 



NOAA Marine Debris Prevention Through Education Grant 

Addressing Barriers to Reducing  
Plastic Marine Debris in Cleveland, Ohio 







Alliance for the Great Lakes Adopt-a-BeachTM program 



Google: City of Cleveland RFP 
Closing Date: Friday, December 4th at noon 



1. Identify the barriers and benefits to desired behaviors for target 
audiences for three plastic marine debris items and analyze data 
from collection methods employed; 
 

2. Based on the results from category 1, create a pilot marketing 
Campaign for the City of Cleveland using behavior change tools; 
 

3. Produce Campaign materials recommended in Category 2; 
 

4. Implement the pilot marketing Campaign created in Categories 1 
and 2, and; 
 

5. Evaluate the results of the pilot Campaign and report to the 
Mayor’s Office of Sustainability to include any revisions to be 
made before broad-based implementation of the Campaign. 

Scope of Services-5 Categories 
 

Based on the principles of  
Community-based Social Marketing 



1. Identify the barriers and benefits  
to desired behaviors for target audiences for three 
plastic marine debris items and analyze data from 
collection methods employed; 

 



reusable bag plastic bag 

Cleveland’s tap water plastic water bottle 

Desired Behaviors 
This Not That 

 



Desired Behaviors 
Here Not There 

 



Who is the Target Audience? 
 



• Prompts 
 

• Social norms 
 

• Commitment 
 
• Communications 
 
• Remove external barriers 

 

2. Based on the results from category 1, create a 
pilot marketing Campaign for the City of Cleveland 
using behavior change tools; 
 



Behavior Change Tools 



1. Identify the barriers and benefits to desired behaviors for target 
audiences for three plastic marine debris items and analyze data 
from collection methods employed; 
 

2. Based on the results from category 1, create a pilot marketing 
Campaign for the City of Cleveland using behavior change tools; 
 

3. Produce Campaign materials recommended in Category 2; 
 

4. Implement the pilot marketing Campaign created in Categories 1 
and 2, and; 
 

Scope of Services-5 Categories 
 

Based on the principles of  
Community-based Social Marketing 



1. Identify the barriers and benefits to desired behaviors for target 
audiences for three plastic marine debris items and analyze data 
from collection methods employed; 
 

2. Based on the results from category 1, create a pilot marketing 
Campaign for the City of Cleveland using behavior change tools; 
 

3. Produce Campaign materials recommended in Category 2; 
 

4. Implement the pilot marketing Campaign created in Categories 1 
and 2, and; 
 

5. Evaluate the results of the pilot Campaign and report to the 
Mayor’s Office of Sustainability to include any revisions to be 
made before broad-based implementation of the Campaign. 

Scope of Services-5 Categories 
 

Based on the principles of  
Community-based Social Marketing 









Scott Hardy, Ph.D. 
Extension Education 

Jill Bartolotta 
Extension Education 







Saturday, September 10th  
Cleveland Metroparks-Edgewater Beach 

www.lakeerieboatfloat.org 





Riff Raff 



Groop 
Guardians of the Garden 















ZEROWASTENEO  

WORKING GROUP 
Mission:  We are a network of businesses and individuals interested  

in the principles of zero waste. Our mission is to provide education  

and resources to assist with achieving zero waste goals. 

 

Chair: Kristin Hall (khall@city.cleveland.oh.us) 

Website: www.zerowasteneo.com 

   

 









Thank you! 

Visit us at : 

www.SustainableCleveland.org 
 

www.lakeerieboatfloat.org  
 

Contact me: 
clehn@city.cleveland.oh.us  

 

http://www.sustainablecleveland.org/
http://www.lakeerieboatfloat.org/
mailto:clehn@city.cleveland.oh.us

